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http://www.youtube.com/watch?v=Ht8ZZJB9JZ0&feature=plcp









http://www.youtube.com/watch?v=1AeTo4o1K4I&autoplay=1
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More than two million people have viewed ‘Bee Mad @ The GOP’videos as the innovative

N

get-out-the-vote campaign shifts into high gear in the weeks before the election.

‘Bee Mad @ The GOP’
Shifts into High Gear

The Union of Unemployed has kicked
into high gear in the weeks leading up
to election day as its revolutionary BEE
MAD @ THE GOP social media cam-
paign focuses on increasing voter turn-
out at the polls.

The BEE MAD @ THE GOP cam-
paign is already having a huge impact:
more than two million people have
viewed the campaign’s edgy micro-vid-
eos on Facebook.

“This is an incredible and unbeliev-
able accomplishment for a get-out-the-
vote (GOTYV) effort never done before,”
said UCubed Executive Director Rick
Sloan. “Unlike traditional GOTV cam-

paigns consisting of door-to-door can-
vassing and phone banking, BEE MAD
@ THE GOP encourages jobless vot-
ers to use micro-videos uploaded to its
Facebook page as a campaigning tool.
These UCubed videos explain why
worker bees should BEE MAD @ THE
GOP, urge them to swarm to the polls
and then work together to hand the GOP
a stinging defeat.”

UCubed’s target audience is the
128,406 jobless Americans who have
“liked” the UCubed Facebook page and
their 34 million friends.

Since the start of the drive on July 27,
2012, the campaign’s Facebook ads have




““Each time a UCubed fan likes or
shares a BEE MAD @ THE GOP
video, it appears, on average, on
265 additional Facebook pages.”

Rick Sloan

UCubed Executive Director

reached 29.8 million people and made
147.6 million impressions. UCubed
fans have shared 1.1 million stories and
created 1.9 million stories of their own.

“What's creating this buzz? BEES!
Worker BEES!” says Sloan. “We began
warning America that the WORKER
BEES were coming. They were coming
in swarms. They were angry, very an-

gry, angry enough to sting the greedy
PAC-a-derms — in this case, elephants
— the GOP mascot.”

UCubed encourages its Facebook
fans to share and like its BEE MAD @
THE GOP posts. “Each time a UCubed
fan likes or shares a BEE MAD @ THE
GOP video, it appears, on average, on
265 additional Facebook pages,” said
Sloan. “Those are personal endorse-
ments of our message.

“So the game here is to share and
like posts. It’s not the number of
UCubed fans that count. It is the num-
ber of ‘friends of fans’ that really count.
UCubed has 34 million of them. With
that many ‘friends of fans,” we can be a
big pain in a PAC-a-derm’s posterior.”

fo see the BEE MAD @ THE GOP videos

www.Facebook.com/UCubed

share >


www.Facebook.com/UCubed



http://www.youtube.com/watch?v=d0kM223BBcU&feature=plcp












http://www.itfglobal.org/youngworkers/index.cfm
http://www.goiam.org/index.php/territories/transportation






http://secondtonone.org/statement-of-principles
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